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w Lhere’s a distinct short-
mage of RF engineers,
particularly among engineer-
ing school graduates. Has that
improved somewbhat, or do
you see a need for companies
like yours to promote careers
in microwave engineering via
campus promotions, summer
internships, contests/competi-
tions, or some other method?
= We are proud of the
mwork we do with uni-
versities globally, and you
are right—in a sector which
is growing as quickly as RE
we have to do everything we
can to encourage future engi-
neers. To that end TriQuint
has more than doubled our
internship program between
2010 and 2011; we are actively
engaged with approximately
two dozen engineering col-
leges worldwide. Through
our Ambassador Program,
TriQuint employees are con-
necting with future engineers
from their alumni schools and
discussing a future in RE. And
our Corporate Giving program
often directs dollars and time
toward education in engineer-
ing. As the appetite for wireless
and high-speed data continues
to grow, we expect that the
hunt for talent will challenge
everyone in this sector.

= For those of you pri-

mmarily in the military
market, what do you expect of
next year’s military budget (as
yet undetermined)? For those
in the commercial side of the
business, are you encouraged
by any particular emerging
application or technologies?
A.We are seeing conser-

mvative forecasts from
our defense customers, and
expect DOD cost reductions.
We may not see as much bud-
get devoted to new equipment,
but certainly see money being
allocated to retrofit existing
systems, for example, airborne
radar. And there are some
new programs that will receive
budget allocation, such as the
joint strike fighter and EQ-36
ground-based radar systems,
both of which are expected to
drive TriQuint revenue growth
for the next 2-3 years, and for
JSE, many more years beyond.
In part because of tightening
federal budgets and the need
to more efficiently and effec-

CEO

tively transmit data, now more
than ever there is a demand for
greater machine-to-machine
and man-to-machine wireless
connectivity.

TriQuint serves defense and
aerospace as well as commer-
cial markets, so we see demand
for RF innovation from all
sides. We are encouraged by
the advances we have made in
gallium nitride (GaN.) GaN
exhibits the high-frequency
performance of gallium arse-
nide combined with superior
power handling capabilities.
For more than a decade we have
been leading GaN development
teams in support of Defense
Advanced Research Projects
Agency (DARPA) programs as
well as US Air Force, Army and
Naval laboratory initiatives.
The learning carries over to
our commercial GaN portfolio;
for example, our GaN switches
handle more power at greater
frequency than any other solid-
state switch solution.

u After the 2008 econom-

m ic meltdown, our indus-
try showed great resilience (in
general) these past two years.
Unfortunately, the global econ-
omy remains in turmoil. Have
we learned from those tough
times, or do you fear another
big dip for our industry?

= We’ve certainly felt the

mups and downs of mar-
ket dynamics. The RF industry
came to a crawl at the end
of 2008 and early 2009, and
then shot up dramatically mid-
2009, so much that we ran out
of capacity. We had to turn
orders away in 2010, while we
invested at all of our US manu-
facturing sites. New equipment
is nearly qualified, and we have
positioned ourselves to support
significant volume. We are tak-
ing a conservative approach in
our hiring and factory ramp in
case there is a dip, and will be
able to support demand as it
materializes. What the market
continues to show is that in the
ups and downs of the global
economy, people increasingly
want to be connected and need
to communicate remotely. This
means that portable, cost-effi-
cient devices that can connect
to the internet have greater
growth potential. Devices
including smartphones that
offer multiple capabilities and

a broad range of applications
demonstrate their resilience,
even in challenging times.

RF connectivity is the fabric
of TriQuint business and while
we take a conservative short-
term growth approach, we see
a prosperous future in meet-
ing the long-term demand for
innovative RF solutions.

m What new product or

mtechnological develop-
ments have most excited you
and your employees?

= [1iQuint technology is

mincluded in many high-
demand consumer products,
and our GaN solutions repre-
sent some of the most exciting
business prospects. Our abil-
ity to integrate solutions from
our active and passive product
portfolios continues to grab
the attention of RF designers.
By reducing RF part counts,
by increasing efficiency, or by
lowering our customers’ over-
all costs, we are simplifying the
RF aspect of product design.
Our engineering teams have
access to internal experts—the
industry’s most advanced and
expansive GaAs, GaN, SAW
and BAW process develop-
ment teams and manufactur-
ing facilities. We are inspired
when customers invite us into
their internal design teams to
brainstorm solutions. TriQuint
employees are defining future
generations of wireless tech-
nology. We’re setting the path
to more highly integrated RF
designs, so mobile devices can
access the many 2G, 3G and
4G networks—this is an excit-
ing place to be.

m Which markets or tech-

m nnologies do you feel will
propel the industry in the com-
ing years<
A.While we look forward

mto steady growth in
our networks and defense /
aerospace business, one of the
areas in which we expect sig-
nificant growth is entry-level
smartphones. Our smartphone
and mobile internet device
business has been very good
over the past two years. New,
entry-level smartphones that
deliver reliable connectivity
and a range of internet-based
application choices are emerg-
ing. These more cost-effective
smartphones utilize platforms

that have become widely popu-
lar around the world and can
appeal to a much broader audi-
ence. These new opportunities

represent additional mobile
device business growth. 4



